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Dear Industry Partner

It gives me great joy to introduce Tourism Tuesdays! This is our weekly South African Tourism
newsletter, which you’ll receive every Tuesday.

As the sector’s recovery gains more and more momentum, it is critical that we continue to share
information and collaborate to drive a stronger recovery of the sector.

We will ensure this newsletter is loaded with relevant industry content, and it will provide you
with the following:

- Updates on South African Tourism’s efforts to market destination South Africa
- Updates on the work of our shareholder in relation to destination marketing

- Profiling tourism products and experiences

- Updates from the tourism sector at large

I'd also like to invite you, our industry partners, to send your updates to feature in this newsletter. | look forward to
working together for the advancement of the sector.

Regards . . . .
TKg ‘..It is critical that we continue to share

information and collaborate...

#TourismTuesdays
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Minister of Tourism, Lindiwe Sisulu, engages key UK decision makers

The tourism industry is well on its way to recovery and global business events are once
again reigniting the sector. On the backdrop of the tenth edition of the Meetings
Show in London, United Kingdom (UK), the Minister of Tourism, Lindiwe Sisulu, last
week engaged with key tourism industry and government stakeholders.

“It is critical for us to use such opportunities to ensure that we position South Africa
as both a business events and leisure destination, as well as to engage key decision
makers in our sources markets such as the UK,” said Minister Sisulu.

Over and above participating at the Meetings Show with the aim to position South
Africa’s business events brand, Minister Sisulu also used her visit to the UK to obtain
market intelligence from key UK stakeholders.
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Part of her engagements included a meeting with the South African All-Party Parliamentary
Group (APPG) whose purpose is to foster mutually beneficial relationships between the UK
and South Africa, in particular between the two parliaments, civil society, business and
commerce, and arts and culture.

“If anything, the pandemic has taught us the importance of building relationships and
collaborating, in order to advance our efforts in marketing South Africa as the foremost

tourism destination,” says Sisulu.

Minister Sisulu also engaged with key mainstream and trade media in order to position
destination South Africa.

“The United Kingdom has over the years remained a key market for South Africa and we are
committed to investing in the market for greater partnerships in the future,” concluded
Sisulu.

...If anything, the pandemic has
taught us the importance of building
relationships and collaborating..’
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Domestic Tourism shows strong recovery in first 4 months of 2022 TRADE ENGAGEMENTS

The focus on domestic tourism by the tourism sector has resulted in domestic tourism showing positive recovery.

April 2022 recorded the highest number of domestic overnight trips compared to other months, since the start of 2022.

A total of 9.1 million overnight domestic tourism trips were taken in South Africa, in the first four months of 2022. This is a 125.3% increase compared to the same period in 2021.
Furthermore, a total of 2.2 million domestic holiday trips were taken between January and April 2022, a 281.1% increase compared to the same period in 2021. This is a significant

increase, as this is up to pre-pandemic levels. There was a total of R27.9 billion spent on domestic overnight trips between January and April 2022, this is a 167.4% increase
compared to the same period of 2021.

Domestic same day trips also increased by 80.0%, reaching 50.5 million in this period. The spend associated with same day trips was R46.2 billion citing a 70.2% increase over the
first four months in 2021. I U R l
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Trade Engagement Sessions ; ’ N : m

SOUTH AFRICAN TOURISM

South African Tourism, in partnership with the Tourism Business Council of South Africa (TBCSA), recently hosted a
series of trade engagement sessions with the greater tourism industry and other stakeholders.

HOME

During the sessions, South African Tourism’s various regional country offices and hub teams shared greater insights
into the types of experiences that appeal to travellers from the various regions. The discussions also included plans
for the regions, how to get involved and how to address barrier issues as the industry markets the country to
increase tourism arrivals. The first and second sessions took place on Tuesday, 28 June with the Australasia and -y | MEETINGS SHOW
America markets. Japan, China and India took place on Wednesday, 29 June while Africa and the Domestic session ‘
took place on 30 June. Tourism partners and stakeholders are invited to join the last session with the Europe

market on Wednesday, 13 July ‘22 | Time: T0h0O - 12h00. ' DOMESTIC TOURISM
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Click here to join Zoom Meeting 2 ! el TRADE ENGAGEMENTS

Meeting ID: 364 842 8372
Passcode: 218355
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https://zoom.us/j/3648428372?pwd=emhVTHlFYlVMQnBDcVJkTmM4SXUyUT09
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