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Inspiring new ways




Bl definitions

U Visitor 8Any person traveling to a place other than his/her usual environment for
less than 12 months and whose main purpose for the travel is other than the
exercise of an activity to be remunerated at the place visited.

Same day visitor 8 Anypersonwho visits a place without stayingthe night.
U Tourist dAvisitor who staysat least one night in the place visited.

International Tourist & An international visitor who stays at least one night in
collective or private accommodation in the country visited.

Domestic Visitor dA visitor whose country of residence is the country visited. They
may be nationals of this country or foreign nationals.

Domestic Tourist d A resident of the country of reference who spendsat least one
night in the place visited outside of his/her usual environment.

Overnight Trip 0 A journey undertaken by one or more members of the household
for at least one night away from home, where the personstravelling did not receive
any remuneration (did not make any profit) at the destination. For a trip to be
complete, the personmust return to his/her place of residence.

Usual Environment - To be outside the usualenvironment the person should travel
more than 40 kilometers from his/her place of residence (one-way) ANDthe place
should NOTbe visited more than once a week. This includes their place of work and
place of study. Leisure and recreational trips are included irrespective of
frequency.
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B About the report

INTERNATIONAL TOURIST-VALf

This report was prepared by South African To ur i énalties and | n s i duhitt @4 is
based on South African T o u r i Bepelitisre Surveythat has been deployed by SATourism
since 2001 to monitor and measure international tourist behaviour as they leave South
Africa. The survey aims to track tourist travel behaviours, expenditures, accommodation
usage, experiences, as well as satisfaction of South Africa as a holiday and business
destination. The survey began as a point-in-time survey conducted in winter and summer.

The survey is conducted monthly and covers S A &ve main international airports (Oliver
Tambo and Cape Town) as well as the 12 main land border posts (Gr o b | Bridgé, svlaseru
Bridge, Oshoek, Golela, Kopfontein, Pioneer Gate, Lebombo, Beitbridge, Vioolsdrift, Nakop,
Ficksburg, Ramatlabama), the latter being the largest point of entry into South Africa by
foreign nationals. D u r b aking Shaka International Airport as well as all sea ports are
currently excluded from the survey as they receive less than 5% and 1% of international
tourist arrivals respectively.

The survey is based on a random stratified sampling framework of n=3,800 per month for
both of the airports and n=1,000 per month for all land border posts. The sample framework
is derived from Statistics South Africa (StatsSA)tourist arrivals data and the survey results
weighted back according to the same tourist ar r i \datal. §h& margins of error for the
airport and land border post monthly samples are 1.6%and 3.1%respectively, both at a 95%
confidence level. As such, the survey accurately represents tourists arriving in South Africa
as well as their behaviours and opinions. Arrival numbers given are actual tourist arrivals
from StatsSAand not tourist arrivals as calculated by the survey. When crossed with other
survey variables, tourist arrival numbers are survey based.
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B About the report

IMPACT OFIOM@NDIHE SUI'

Due to the Covid-19 pandemic, surveying international tourists at airports and land border
posts became impossible and the survey stopped at the end of March 2020. Surveying land
border posts became possible only in November 2020 but airports remained impossible to
survey till mid-August 2021. Hence, land border post data was imputed for October 2020,
and for airports, October-December 2020 data was imputed. The process was based on
corresponding and comparable retrospective values for which full data sets were present.*
Imputation is the process of replacing missing data with substituted values whereby
projections of missing data are based on an existing mathematical relationship present in
the available data set.

Since interviewing at the airports became possible only in mid-August 2021, data for Q1
2021 was obtained through readjusting Q1 2020 data for visit purpose recorded by StatsSAin
Q1 2021. The output was then weighted basedon number of arrivals from different markets.
The assumption was made that tourists visiting the country for similar purposes are likely to
visit similar attractions and, on average, stay for the same duration. For Q2 of 2021, the
same data processing was conducted as had been done to Q1 2021 but using Q2 2019 data as
there had been no international tourist arrivals in Q2 2020. Interviewing at the Oliver Tambo
International Airport resumed in mid-August 2021, and in the Cape Town International
Airport in September 2021. Hence, Q3 2021 numbers are based solely on data collected from
mid-August till September end and weighted to cater for July and early August From Q4
2021 onwards, numbers shown are based on survey data collected .

International Tourists Arrivalsin SA, 2019-20211
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B About the report

DOMESTIC TOURISM STA-:S

South African T o u r i Damiestic Survey is conducted through in-home face-to-face
interviews 0&the most feasible interview approach for this type of study, in order to ensure
high data quality. The sample is designed as a multi -stage, stratified sample of n=1,300 per
month. The sampling framework is built from geographic strata based on enumerator areas
(EAs)used as primary sampling units (PSUs),and households, used as the secondary sampling
units (SSUs) In each EA drawn, four households are systematically selected with an equal
selection probability . However, the EAsare disproportionally allocated to the main strata in
order to ensure sufficient representation of domestic tourism from smaller provinces. The
sample design ensures all stratification variables such as province, metro, urban, rural,
race, age and gender are covered. The domestic survey has a margin of error of 2.7%at a
confidence level of 95%for the monthly sample. Results are weighted based on Stats S Ad s
mid-year population estimates of SAresidents aged 18 and above, and as such, the sample is
representative of S A @dult population.

Dueto the Covid-19 pandemic, surveying in-home face-to-face became impossible and the
survey stopped at the end of February 2020. The survey was renewed in July 2020 (for March
travel) . Quotas have been achieved in full since although this has not been without
difficulty . Interviewers received special training on how to overcome respondent fears;
laminated cards were produced and sanitized in front of the respondents; interviews
conducted outside the gates; interviewers instructed to keep face masks and shields on at
all times except for a few seconds of introduction and identification ; social distancing at
the r e s p o n dh@upet asWell as usingour own private transport.
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B About the report

- ADDITIONAL SOURCES USED

A UNWTC World Tourism Barometer Volume 20, Issue 2, Marct 202z.

A eair Travel Sees Strong Demanc Recovery in January¢, IAATA 10t Marck 2022.

A ¢Passenge Recovery Accelerates in Februaryé, 6t April 202z.

A cPassenge Traffic Recovery Continues in March¢, IAATA 4th May 202z,

A Air Passenge Market Analysis January-Marct 202z, IAATA.

A UNWTC Recovery Tracker, https ://www .unwto.org/unwto -tourism-recovery-tracker .
A statistical Release FO0351: Tourism and Migration, 1St Quarter 2022, Statistics S£.

A ¢Economic Outlooké, 2022 Budget Review, The National Treasury of Soutl Africa, 23
February 2022.

A ¢GDF Increasec by 1.9% in the First Quarter of 2022¢, Statistics SA 7" June 202z.
A Statistical Release F0441: Gross Domestic Product, 1St Quarter 202z, Statistics S£.
A statement by the Cabinet, Union Buildings, Tshwane, 30" December 2021.

A statement by the President on Progress in the National Effort to Contain the Covic-19
Pandemic, 22" March 2022.

A Latest vaccine Statistics, Ministry of Health, sacoronavirus.co.za/latest -vaccine-
statistics, 315t March 2022.

A Update on Covic-19, Ministry of Health, sacoronavirus.co.za, 315t Marck 202z.
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Bl Note to the redd@@me comparisons

The Covid-19 has dealt the tourism industry in South Africa as well as around the world a
harsh blow ever since it began in March 2020. Still to this day, the tourism industry has yet
to fully recover from the pandemic and remains largely affected by it. Being given tourism &
performance is still at low levels, progress made in 2022 cannot be evaluated against the
previous year since 2021 was harshly impacted by Covid-19. In other words, comparing 2022
results to 2021 results would paint a much rosier picture than reality. Consequently, the
view taken in this report as in all international reports by leading tourism bodies (UNWTO,
IAATA), is to compare Q1 2022 performance to that of QL 2019 & a quarter unaffected by
Covid-19. This comparison shows the extent to which tourism has returned to pre-Covid-19
levels or not. With this in mind, all of South Africad international and domestic tourism
performance KPIGs, except for geographic spread, were calculated over 2019 thus setting
the bar higher.

However, in order to show what progress has been made since the outbreak of Covid-19 in
March 2020, growth rates and other comparisons are also made over 2021 where deemed
necessary and insightful. To highlight where Q1 2022 figures are compared to Q1 2021,
those figures are in italic font in the narrative . In charts which include growth comparison
to 2021, this is indicated by italicized % Growth YOYor alternatively % Basis Point Change
YOY. Geographic spread for both international and domestic tourism is compared to 2021
results since a methodology change effected in 2020 renders a comparison to 2019
impossible. South Africad Q1 2022 GDPgrowth is also over 2021 as Statistics SAhas yet to
release a comparative figure over 2019.

- - S - e — .
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B About the report

DISCLAIMER

SATourism@ Analytics and Insights Unit makes every effort to publish reports that are error-
free. However, with the large number of complex records that are analyzed, we cannot
guarantee that all reports are totally free of error. All errors that are detected are
immediately corrected and the latest version of the report is always made available on
www. southafrica.net/research .

To access this report online please visitthe research section on the South Africa Tourism
website at www.southafrica.net/research  or for more information e -mail:
research@southafrica.net.
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tourism continued its
recovery in the first quarter of 2022
with much better performance
compared to the weak start of 2021
However, world arrivals were still -61%
over 201S. Recovery in the first quarter
was impacted by the Omicron variant
and the re-introduction of travel
restrictions in several destinations as
well as the outbreak of the Ukrainian
conflict (20t February).

International  tourist
amounted to 1.0 million tourists thus
showing phenomenal recovery when
compared to Q1 2021 (+170.7% but still
a dramatic decline versus Q1 2019 (-
61.39%9. S A recovery is much better
than that of Asie-Pacific and remains on
par with the rest of Africa, the Middle
Easi and the world on average.

A Africa Land tourists amounted to 742.0

thousands, accounting for the majority
of all arrivals (70.8%), although they had
declined by -60.9% over 201¢ whilst
+125.6% higher than Q1 2021. Africa Air
tourists were 36.3 thousands (3.5%
share), meaning -58.5% less than Q1
2019 but +135.2% more than Q1 2021.
Zambia, Namibia, Mozambique & Kenya,
lead African priority ma r k recovery,
with all four declining by less than the
-52.5% average (over 201¢).

Europear arrivals, 192.9 thousands
(18.4% share), declining -58.8%, to have
grown much over Q1 2021 (+683.1Y%).
Americas arrivals declined -66.8% vs.
2019 but increased by +477.0% over Q1
2021 to total 44.6 thousands (4.3Y%).
Expectedly, Asizs still shows the greatest
losses (-76.2% vs. 201¢, 17.9 thousands,
1.7% share) but has grown +128.2% since

Q1 2021. Australasian arrivals, 7.2
thousands and a 0.7% share, have
recovered the most over Q1 2021

(+1,017.5%) but have declined -73.1%
over 201¢. The Middle East, 5.0
thousand arrivals and a 0.5% share, saw
a decline of -58.2% over Q1 201€, but a
growth of +329.7% over Q1 2021.

arrivals to SA
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B EXECUTIVE SUMMARY

A In terms of overseas priority markets,

Russi¢ continues to lead, showing the
highest recovery level of -36.4%, and is
joined by the UK, the latter showing
recovery of -39.7% in Marct 202z (both
over Q1 201€). A marked reversal in
Russiics recovery is clear from February
onwards due to the Ukrainian conflict .

VFF continues to dominate recovering
to 42.0%, bringing it back to 201¢ levels
(41.8%). Busines: Shoppin¢ has returned
to 201¢€ levels with an 11.8% share (9.0%
in 201€). Holidays have yet to recover,
and their 15.3% share is still far from
22.2% in 201¢. Busines: Travel maintains
a much larger share (13.2%) than it did
in Q1 201¢ (2.99).

Spenc by international tourists has
recovered to ZAF 1C.4 hillion, falling by
-59.4% over 201¢, showing growth of
+131.5% over 2021. Africais spend
declined the least (-51.5% vs. G1 201¢),
increasing share to 36.8%. Asiar & Soutr
American tourists ¢ declined the most.

Average foreign spenc has increased by
+7.4% over Q1 201€ but has decreasec
over Q1 2021 by -13.6% when average
spenc reached a peak of ZAF 11,80C.
Clearly, the reduction over the previous
year is due to the relaxation of Covic-19
regulations and the ability to travel
more freely and without quarantine.

Length of stay has gone up by +11.1%
and over G1 201¢ amd by +50.0% over
Q1 2021 to total 12.4 nights, marking &
complete recovery. Bec nights have yet
to recover fully, amounting to 12.7
million, declining by -56.6% vs. Q1 201¢,
growing +301.4% over C1 2021.

Catisfaction has improved overall and is
now 4.6, driven by African tourists. All
other regions, except Asia, are showing
lower satisfaction. Mos' significant are
losses vs. Q1 201¢ for the Americas (-
0.9), Australia (-0.7) & the Middle Eas' (-
0.5). The question remains whether this
is temporarily due to Covic-1S or other
circumstances are at play.

-March 2022
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Bl G|L.OBAL tourism PERFORMANCE

International tourism continued its recovery in the first quarter of 202z with much better
performance compared to the weak start of 2021. However, world arrivals were still -61%
compared to 201¢, after reaching -60% in Q4 2021.1 Recovery in the first quarter was
impacted by the Omicron variant (January)? and the re-introduction of travel restrictions in
several destinations as well as the outbreak of the Ukrainian conflict (2C" February).3
Strengthened border controls did not stop the variant but where population immunity was
strong, public health systems were not overwhelmed. Consequently, many governments
have begun to adjust Covic-19 polices to align with those in place for other endemic viruses.
Impact from the Ukraine conflict were quite limited while Omicron-related effects
continued to be confined largely to Asiar domestic markets.4 Hence, international RPK:
were down -62.4%, -59.6% and -51.9% in January, February and Marct respectively compared
to the same month in 201€. All regions except for Asie-Pacific showec higher arrival and
demand (RPIcs) levels than the world average (-61% and -51.9% for March, both over 201€).
In both arrival and RP} terms, Africas recovery is the seconc slowest and very closely
mirrors the world average for both.

International Tourist Arrivals % Change over 2019 for 2020-2022°

m2019 =2020 m2021 m=2022 Q1
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4% 4% % 2% =
| | JE— —
-43% e
-61% 629% -60% -61% -39%
_ -68% -68%
70% e
-84%
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International Revenue per Kilometer (RPK) % Change over 20196
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®Jan-22 ®Feb-22 ®Mar-22

!" I I35'5% !% -35.7%
-83.5%

-45.4% -44.4% -43.9% 6,25

2.0 1%

-59.6%
-62.4%

-88.0%

World Europe Asia & Pacific North America Latin America Africa Middle East

LUNWTO World TourismBarometer Volume 20, Issue 2, March 202z.

26 Air Travel Sees Strong Demand Recovery #MarchadRZiary but | mp
3 Passenger Recovery Acdwil2e2.ates in Februaryo, 6

40 Passenger Traffic Recover®hMagamz2?t i nues in Marcho, | AATA, 4
5UNWTO Recovery Tracker J/www. unwto.org/unwi -tourism-recovery-tr.

6 Air Passenger Market Analysis JanuaryMarch 2022, | AATA.

Hrought o you by M#ﬂﬂfm Tourism Performance Report | January -March 2022 11


https://www.unwto.org/unwto-tourism-recovery-tracker

Internation
TOUriSH




£

Bl KEY PERFORMANCE INDICATORS

International @
Tourist Arrival 1.MILLION

-59.%

12.4 nights
B;_ccl)tNailghts @ > 12.7 MILLIG
GEOGRAP

SATISFACTI
RATING O

Length
of Stay

*Changein basispoints over Q12021
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Hl SA INTERNATIONAL TOURIGMORE

International tourist arrivals in South Africa during
the first quarter of 2022 were down by -61.3%

compared to Q4 201¢ and amounted to 1.0 million South African arrivals
tourists thus showing phenomenal recovery when are-61.3% and -57%
compared to Q1 2021 (+170.7% but stll a lower than Q1 & March
dramatic decline versus Q1 2019 Ilevels (- 2019 respectively
61.3%.(according to data collected by Statistics :
South Africa).

For Q1 & March 2021,
According to the UNWTO on a monthly basis, SA arrivals are on par
international tourist arrivals into South Africa in with the rest of Africa,

the first quarter of 2022 were -65%, -61% and -57% the Middle East as well
in January, February and Marck when compared
to those months in 201¢. Clearly then, as the first
quarter unfolded, Soutr Africaés recovery
improved.

as the world average.

As may be expected, South Af r i recovery is much better than that of Asie-Pacific and
remains on par with the rest of Africa, the Middle Eas' and the world average. It thus
continues to be slower than the recovery in Europe and the Americas.

As can be seen in the chart below, the Omicron variant halted E ur o recovery in
December 2021 and January 202Z. However, as governments internalized Omi cr ond s
limited impact, recovery in Europe picked up in February once more only to be slowed

down by the Ukrainian conflict in Marck.®

Monthly Change in International Tourist Arrivals by Region vs. 2019
20%

-20%

e—Europe -39% Y
= Americas 41% Y
-60%
—Middle East _5204V
=—World 56% Y

South Africa 5704 V¥
= Africa 50% Y

=—Asia & Pacific _g104 v

-100%

an-20
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Apr20
May20
2
Jul-20+
Aug20
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0ct20
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My 21
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® UNWTO Recovery Tracker https://www.unwto.org/unwto  -tourism-recovery-tracker .
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International
Tourist Arrivam 1.GMILLIOY 613

International tourist arrivals to SAduring the first quarter of 2022 amounted to 1.0 million
tourists thus showing phenomenal recovery when compared to Q1 2021 (+170.7% but still a
dramatic decline versus Q1 2019 levels (-61.3%). Africa remains the largest source continent
with 74.3%of all international tourist arrivals. Europe maintains its second place (18.4%.

International Tourist Arrivals Q1 2018 - Q1 2022
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International Tourist Arrivals Q 1 2022
(Actual, Share & Q120198Q1 2022 Growth)
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\ F t ‘\
Americas Africa Australasia
44,600 ! 778,313 i 7,152 |
k| IR v e | QTR e | TG
43% | Q 74.3% | Q 07% | Q
] ]
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This first quarter, African priority marketsc
recovery is led by Zambia (-29.6%), Namibia

(-34.2%), Mozambique (-37.7%) and Kenye (-
41.9%). Al four countries are showing
decline rates smaller than the -52.5%

average as can be seer below. These four
countries have therefore increased their
share of African arrivals into South Africa
with Mozambique showing the greatest share
increase. Mozambique now accounts for
26.4% of priority arrivals whereas prior to
Covio-19 its share was 17.9%. Zambia and
Namibia have almost doubled their share to
account now for 3.7% and 4.7% respectively .

- Recovery of African Tourist Arrivals

-20%

-60%

-100%

Ag-0 - — - — - — — — — m m e e e m -

Jul-20
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Mar-20
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Nov-20
Dec-20
Jan-21
Feb-21
Mar-21

Similarly to the previous quarter and as can
be seer below, Botswane (-71.1%), eSwatini
(-68.4%), Zimbabwe (-64.4%), as well as
Lesothc (-64.2%), continue to lead the
decline in priority African markets and show
the highest drop rates. Consequently, these
four countries have alsc lost significant
shares of priority African arrivals. Mos' bold
out of the four, is Zimbabwets fall from a
31.1% share during pre-Covic-18 times to
25.1% share currently. Lesothc has come
down from 21.5% to 19.4%, eSwatini from
12.0% to 10.2% and Botswana from 9.1% to
6.3%.

vs. Same Month in 20197

January 20208March2022

National
State of
Disaster
Ended

05.?4.22

1
1
1
1
1
1
1
1
|
1
1 ——Kenya
: = Nigeria
i Zambia
Malawi
——Namibia
Botswana
——eSwatini
= Mozambique
=Lesotho

——Zimbabwe

Jut-21
Aug-21
Sep-21 - ——— — —
Oct-21
Nov-21
Dec-21
Jan-22
Feb-22
Mar-22
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Pre-Covid Share

Mar-22 Share

Share of Priority African Tourist Arrivals by
Country Prior vs. During Covid -197

3.0%
9.1% Pre-Covid Mar-22
Country .
Share Share | Recovery
0.4% Kenya 0.6% -41.9%
0.7% Nigeria 0.6% -57.8%
2.1% Zambia 3.7% -29.6%
2.5% Malawi 3.0% -55.7%
2.7% Namibia 4.7% -34.2%
9.1% Botswana 6.3% -71.1%
12.0% eSwatini 10.2% -68.4%
17.9% Mozambique 26.4% -37.7%
21.5% Lesotho 19.4% -64.2%
31.1% Zimbabwe 25.1% -64.4%

7 StatisticalRelease P0351: Tourismand Migration, 1stQuarter 202z, Statistics SA.
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During the first quarter of 202z,
continues to stand apart, showing the
highest recovery level of -36.4% over 201€. A
marked reversal in Russiis recovery is clear
from February onwards and this is due to the
Ukrainian conflict. This quarter, Russic is
joined by the Uk which has been showing a
continued and significant recovery since
December 2021 to reach -39.7% in March
2022. This recovery has resulted in UkEs
share amounting to a whooping 30.3% of
overseas priority arrivals for Marck 2022

Russi¢t China, Japar and Brazil continue to lead the

losses in overseas priority markets and are
joined by France. Ching and Japar are
showing very slight improvement and are
now experiencing declines lesser than -9CY%
(-89.7% and -88.5% respectively). Brazil and
France are stagnant with -85.4% and -67.5%
over 201¢. Suct decline rates have of course
led to dilution of their shares with China
now accounting for 0.9¥ and Japar 0.3%
whereas previously their shares were 4.3%
and 1.3¥% respectively .

Recovery of Overseas Tourist Arrivals vs. Same Month in 20197

» January 20206March2022

20.0%

-20.0%

-60.0%

National State of
Disaster Ended
05.04.22
1

Hll PRIORITY MARKETS DRIVING OV

1

E | e==Russia -36.4% v

: Japan -885% w

| —Spain -51.8% v

| ——Italy -60.8% ¥

1 ——Brazil -85.4% v
——Canada -63.1% V¥
—India -559% v
——China -89.7% V¥
——Australia -62.7% v

——Netherlands -49.1% V¥

——France -67.5% v
UsA -513% v
——Germany  -51.8% V
—UK -39.7% v
-100.0%0000‘;@00@Qoﬁrh_fﬂkrin&f_NNN
Share of Priority Overseas Tourist Arrivals by Country Prior vs. During Covid -197
Pre-Covid Share Pre-Covid Mar-22 Mar-22 Share
Country
Share Share | Recovery | T
0.9% Russia 1.2% -36.4%
1.3% Japan 0.3% -88.5%
1.6% Spain 1.6% -51.8%
2.8% Italy 2.0% -60.8%
3.2% Brazil 1.1% -85.4%
3.4% Canada 3.1% -63.1% o0
e 4.0% India 3.7% -55.9%
4.3% China 0.9% -89.7%
4.8% Australia 3.6% -62.7%
7.1% Netherlands 6.2% -49.1%
9.1% France 6.7% -67.5%
15.4% USA 20.1% -51.3%
18.8% Germany 19.2% -51.8%
23.2% UK 30.3% -39.7%
7 StatisticalRelease P0351: Tourismand Migration, 1stQuarter 202z, Statistics SA.
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I Purpose of travel

This first quarter, VFF continues to dominate and has recovered from a low of 10.5% in C1
2021 to 42.0%, bringing it back to 201¢ levels (41.8%). Busines: Shoppin¢ has alsc returned

to 2018 levels with 11.8% share (9.0% in 201€), shrinking back from its 30.0% in G1 2021.
Holidays have yet to recover, and their 15.3% share is still far from 22.2% in 201€. Busines::
Travel maintains a larger share (13.2%) than it did in Q1 2019 (2.9%). The deprioritisation of

leisure and the restriction of travel to the bare business minimum, are clearly due to Covic-

10
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African tourists accounted for 74.3% of all arrivals in C1 2022 amounting to 77€.3 thousand
persons (0.8 million) . African tourist arrivals continued to be much lower (-6C.8%) than C1
2019 levels but of course this is a great improvement when compared to C1 2021 year-on-
year (+126.1%) or to Q1 2021 decline over Q1 201¢ (-82.7%). The Top 1C African source
countries list remains similar to that of Q1 201€. Mozambique, Lesotho and Zimbabwe
continue to be the Top 3 African origin countries, contributing 72.2% of African tourist
arrivals in Q1 202z. This first quarter of 202z, Namibia (-36.7%), Zambia (-37.09),
Mozambique (-40.6%) and Tanzania (-43.4%) show the smallest decline rates. The highest
declines rates of around -70.0% over Q1 201¢, are evidenced in Zimbabwe, Angole and
Botswane. The smallest source countries on the Top Ten list are Malawi, Namibia, Zambia,
Angola and Tanzania all with shares smaller than 2.5%.

Africa Arrivals Q1 2018 - Q1 2022 (Millions)
200%

2.0 % Growth YOY
2.0 126.1%

1.8

100%

Africa,
74.3%

0.8 0%

X

% Growth
X over 2019
-81.1% -60.8% .
Q12018 Q12019 Q12020 Q12021 Q12022
Africa Arrivals 2.0 2.0 1.8 0.3 0.8
—8—% Growth YOY 8.2% -1.8% -8.0% -81.1% 126.1%
4 % Growth over 2019 -82.7% -60.8%
Africa Arrivals  =e=% Growth YOY ™ % Growth over 2019
Africa Tourist Arrivals by Top 10 Markets Q1 2022
. . % Growth
. Tourist Arrivals % Share % Share
Africa Top 10 Markets Q1 2022 ) Q1 2019
Q1 2022, 000's Q12019 Q12022
- Q1 2022

Mozambique 219.9 18.6% 28.3% -40.6%
Lesotho 173.0 21.8% 22.2% -60.0%
Zimbabwe 169.0 31.3% 21.7% -72.8%
Eswatini 67.5 10.6% 8.7% -67.8%
Botswana 38.7 6.7% 5.0% -70.7%
Namibia 28.5 2.3% 3.7% -36.7%
Zambia 23.8 1.9% 3.1% -37.0%
Malawi 21.7 2.4% 2.8% -55.0%
Angola 5.7 1.0% 0.7% -71.4%
Tanzania 5.2 0.5% 0.7% -43.4%
All Africa Arrivals 778.3 100.0% 100.0% -60.8%
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Africa Land tourists amounted to 742.0 thousands (0.7 milion), and of course continue to
account for the overwhelming majority (70.8%) of all tourist arrivals in Soutk Africa, in C1
2022 as in all others. This is sc despite showing dramatically lower levels (-60.9%) than those
seen prior to the Covid-19 pandemic although they are +125.6% higher than arrivals in C1
2021. Of course this is the result of a much lower decline rate this quarter (-6C.9%) than in
Q1 2021 when both are compared to Q1 201€. In other words, this is a great improvement
vs. the -82.7% registered in Q1 2021 over Q1 201S. The neighbouring countries of
Mozambique, Lesotha and Zimbabwe continue to dominate the source list with Mozambique
coming out first again (29.6%), whilst Lesothc (23.3%) and Zimbabwe (22.8%) maintain
seconc and third positions relatively interchangeably due to higher decline rates (-6C.0% and
-72.8% respectively) . Out of all source land markets, Namibia, Zambia and Mozambique have
shown the smallest decline rates (-36.7%, -37.0%, -40.6% respectively) .

Africa Land Arrivals Q1 2018 - Q1 2022 (Millions)
200%

% Growth YOY
1.9 125.6%
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Africa Land Tourist Arrivals by Market Q 1 2022
. . % Growth
. Tourist Arrivals % Share % Share
Africa Land Markets Q1 2022 ) Q1 2019
Q1 2022, 000's Q12019 Q12022
- Q1 2022
Mozambique 219.9 19.5% 29.6% -40.6%
Lesotho 173.0 22.8% 23.3% -60.0%
Zimbabwe 169.0 32.8% 22.8% -72.8%
Eswatini 67.5 11.0% 9.1% -67.8%
Botswana 38.7 7.0% 5.2% -70.7%
Namibia 28.5 2.4% 3.8% -36.7%
Zambia 23.8 2.0% 3.2% -37.0%
Malawi 21.7 2.5% 2.9% -55.0%
All Africa Land Arrivals 742.0 100.0% 100.0% -60.9%
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Africa Air tourists amounted to 36.3 thousand persons, representing 3.5% of all international
tourist arrivals in South Africa during Q1 202Z. Change¢ rates over Q1 2019 show Africa Air
arrivals have declined much less this quarter (-58.5%) when compared to Q1 2021 (-82.3%).
Hence, Africa Air arrivals have more than doubled when compared to C1 2021 and are just
over half of their Q1 201¢ levels. Of course, when compared year-on-year to Q1 2021 the
growth is therefore extremely positive (+135.2%). The Top Ten source country list has been
left relatively unchangec with the exception of Angols which maintains its top position
amongsi Africa Air markets albeit with a much diluted share (15.7%) when compared to its
2019 counterpart (22.8%). In the same line, Angole as well as Mauritius continue to show the
greatest decline rates amongsi Africa Air source markets (-71.4% and -6€.1% respectively)
whilst Tanzania, Ghana, Ethiopia and Kenye show the least declines (-43.4%, -45.5%, -45.5%,
-47.4% respectively) .

Africa Air Arrivals Q1 2018 - Q1 2022 (000's)
200%
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100%
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X
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mmmm Africa Air Arrivals 100.3 87.4 66.8 15.4 36.3
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Africa Air Tourist Arrivals by Top Ten Markets Q 1 2022

. . % Growth
Tourist Arrivals % Share % Share
Africa Air Top 10 Markets Q1 2022 Q1 2019
1 2022 12019 12022
Q Q Q - Q1 2022
Angola 5,690 22.8% 15.7% -71.4%
Tanzania 5,197 10.5% 14.3% -43.4%
Nigeria 4,572 13.1% 12.6% -60.0%
Kenya 3,848 8.4% 10.6% -47.4%
DRC 3,740 9.1% 10.3% -53.2%
Ghana 2,667 5.6% 7.3% -45.5%
Mauritius 1,768 6.0% 4.9% -66.1%
Uganda 1,748 4.3% 4.8% -53.4%
Ethiopia 1,047 2.2% 2.9% -45.5%
Egypt 942 2.8% 2.6% -61.9%
All Africa Air Arrivals 36,305 100.0% 100.0% -58.5%
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This first quarter of 2022, Europear arrivals amounted to 192.9 thousand and an 18&.4%
share. European arrivals have recovered considerably this quarter showing a phenomenal
growth over Q1 2021 (+683.1%) and a much lower decline rate (-58.8%) when compared to
that of Q1 2021 over Q1 201€ (-94.7%). However, Europear arrivals remain less than half of
levels in Q1 201¢. The UK remains the largest European source market with an even greater
share of arrivals (34.2%) than prior Covic-19 (29.8%). Next continue to be Germany, the
Netherlands and France with respective shares of 22.0%, 9.0% and 7.0%. Despite Russiis
remarkable recovery this quarter (-35.2%), it does not feature in the Top Ten list and shares
an 11t position with Austria as arrivals from both amount to 1.7%. The UK, Ireland and the
Netherlands all exhibit the lowest decline rates of around -50.0%. The highest decline rates
belong to Sweder (-76.8%), Italy (-72.7%) and France (-72.1%).

Europe Arrivals Q1 2018 - Q1 2022 (000's)
% Growth YOY
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mmm Furope Arrivals 511.2 467.8 404.9 24.6 192.9
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mmm Europe Arrivals % Growth YOY % Growth over 2019

Europe Tourist Arrivals by Top Ten Markets Q 1 2022

: : % Growth
Tourist Arrivals % Share % Share
Europe Top 10 Markets Q1 2022 Q1 2019
Q1 2022 Q12019 Q1 2022 -1 2022
UK 65,958 29.8% 34.2% -52.7%
Germany 42,528 21.8% 22.0% -58.4%
Netherlands 17,363 7.8% 9.0% -52.5%
France 13,492 10.3% 7.0% -72.1%
Switzerland 7,732 3.6% 4.0% -53.6%
Belgium 5,898 2.8% 3.1% -54.9%
Ireland 4,448 1.9% 2.3% -49.6%
Sweden 3,861 3.6% 2.0% -76.8%
Italy 3,688 2.9% 1.9% -72.7%
Denmark 3,485 2.0% 1.8% -62.2%
Others in Top 10 Q1 2019:
Austria 3,362 2.3% 1.7% -68.5%
All Europe Arrivals 192,949 100.0% 100.0% -58.8%
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Travel from the Americas showed great recovery this first quarter with an increase of
+477.0% over Q1 2021. This translates to a decline of -66.8% rather than the -94.2%
registered in Q1 2021 (both over Q1 201€). Despite this remarkable recovery, arrivals from
the Americas are still less than half of those of Q1 201€. The US/ and Canade continue to
top the source country list with the US/ strengthening its first position from 62.0% in C1
2018 to 78.2% this quarter. Travel from Soutk American countries has alsc begur to recover
and especially sc from Cube (-25.6%) and Venezuele (-55.3%). These two have exhibited the
lowest decline rates out of all Americas markets. Moreover, the US/s -58.1% is closely
matched by Mexicals -58.2%. Consequently, these three Soutt American markets of Cuba,
Venezuela, and Mexico, have improved on their Q1 201¢ share of Americas arrivals and now
amount for 0.5%, 0.3% and 0.8% versus 0.2%, 0.2% and 0.7% in Q1 201¢ respectively.

America Arrivals Q1 2018 - Q1 2022 (000's)
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= Americas Arrivals 134.4 134.2 111.5 7.7 44.6
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% Growth over 2019 -94.2% -66.8%
mmm Americas Arrivals —8—% Growth YOY % Growth over 2019

Americas Tourist Arrivals by Top Ten Markets Q 1 2022

: . % Growth
Tourist Arrivals % Share % Share
Americas Top 10 Markets Q1 2022 Q1 2019
1 2022 12019 1 2022
Q Q Q - Q1 2022
USA 34,881 62.0% 78.2% -58.1%
Canada 5,375 14.3% 12.1% -72.0%
Brazil 2,212 13.3% 5.0% -87.6%
Argentina 401 5.6% 0.9% -94.6%
Mexico 369 0.7% 0.8% -58.2%
Cuba 232 0.2% 0.5% -25.6%
Chile 183 1.7% 0.4% -92.0%
Colombia 121 0.3% 0.3% -72.8%
Venezuela 115 0.2% 0.3% -55.3%
Peru 102 0.5% 0.2% -83.1%
Others in Top 10 Q1 2019:
Uruguay 54 0.3% 0.1% -85.4%
All Americas Arrivals 44,600 100.0% 100.0% -66.8%
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Travel from Asig continues to show the greatest losses (-76.2%) this quarter although this
represents an actual increase when compared year-on-year to G1 2021 (+12€.2%) and is &
smaller decline over Q1 201¢ when compared to Q1 2021 (-89.6%). Asie now account for
1.7% of arrivals, this amounting to 17.9 thousand tourists. Hence, Asiar arrivals remain less
than a quarter than their Q1 201€ levels. As can be expected, the Asiar Top Ten list has
been much changec by the Covic-19 pandemic with Ching arrivals dropping by -92.8% and
amounting to only 10.3% of arrivals ¢ less than a third than its share in G1 201¢ (34.0%).
China has therefore lost its first place to India which now maintains 43.3% of Asiecs arrivals.
Next in terms of dramatic declines are Japar (-92.2%), S. Korea (-88.3%), Taiwan (-87.2%)
and Malaysie (-78.3%). Hence, all of these four have diluted their shares. The greatest
recoveries are those of Bangladest (+12.1%), Pakistar (-29.0%), and the Philippines (-51.4%).

Asia Arrivals Q1 2018 - Q1 2022 (000's)
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Asia Tourist Arrivals by Top Ten Markets Q 1 2022

: : % Growth
Tourist Arrivals % Share % Share
Asia Top 10 Markets Q1 2022 Q1 2019
12022 12019 12022
Q Q Q - Q1 2022
India 7,761 27.3% 43.3% -62.3%
Pakistan 2,655 5.0% 14.8% -29.0%
China including Hong Kong 1,837 34.0% 10.3% -92.8%
Bangladesh 1,727 2.0% 9.6% 12.1%
South Korea 804 9.2% 4.5% -88.3%
Philippines 706 1.9% 3.9% -51.4%
Japan 542 9.2% 3.0% -92.2%
Thailand 499 1.9% 2.8% -66.0%
Malaysia 296 1.9% 1.7% -79.3%
Taiwan 232 2.4% 1.3% -87.2%
Others in Top 10 Q1 2019:
Singapore 135 1.9% 0.8% -90.7%
All Asia Arrivals 17,910 100.0% 100.0% -76.2%
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Australasian tourist arrivals amounted to 7.2 thousand persons in C1 202z and represent only
0.7% of international arrivals to Soutr Africa this quarter. Out of all regions, Australasian
arrivals have recovered the most in comparison to Q1 2021 (+1017.5%) but still this
translates into a decline of -73.1% over Q1 201€. Australasia arrivals are still only about a
third of their Q1 201¢ levels although this is an improvement on Q1 2021 when Australasian
arrivals dropped by -97.3% over Q1 201€. Australia clearly remains the largest source market
in the region, accounting for 88.0% of the regionds arrivals this quarter. This share is very
similar to its share in Q1 201¢€ (8€.3%). Next in line is New Zealanc with 11.8% of arrivals
which is also very similar to its Q1 201¢ share of 10.5%. Arrivals from Australia have declined
by -73.5% similarly to those from New Zealanc this quarter (-69.8%).

Australasia Arrivals Q1 2018 - Q1 2022 (000's)
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Australasia Tourist Arrivals by Market Q 1 2022

. . % Growth
Tourist Arrivals % Share % Share
Australasia Markets Q1 2022 Q1 2019
Q1 2022 Q12019 Q1 2022 - 01 2022
Australia 6,293 89.3% 88.0% -73.5%
New Zealand 844 10.5% 11.8% -69.8%
Papua New Guinea 6 0.0% 0.1% -25.0%
Fiji 3 0.1% 0.0% -92.1%
All Australasia Arrivals 7,152 100.0% 100.0% -73.1%
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International tourist arrivals from the Middle Eas' during the first quarter represent 0.5% or
5.0 thousand tourists in person. This considerable growth of +32€.7% vs. C1 2021 amounts to
a decline of -58.2% over Q1 201¢. Of course, like in all other regions, this is a bold recovery
also when compared to its Q1 2021 drop over Q1 201¢ (-9C.3%). However, Middle East
arrivals still remain less than half of Q1 2019 levels. Israel maintains its first place with a
52.7% share which compares well to the 56.6% held in C1 201€. Next in line are Saud Arabia
with 14.9% and Iran with 9.2% -- both of these slightly strengthened since C1 201¢. Shares of
all other markets remain shares relatively similar to those of Q1 201¢< except for Irag which
has lost its place in the list due to a -90.6% decline over Q1 201€¢. In terms of growth rates,
Qatar has shown the smallest decline over Q1 201¢ (-7.4%). The UAE and Iran have also
declined by fairly low rates when compared with the rest (-33.6% & -40.6% respectively) .

Middle East Arrivals Q1 2018 - Q1 2022 (000's)
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Middle East Tourist Arrivals by Top Ten Markets Q 1 2022

. . % Growth
Tourist Arrivals % Share % Share
Middle East Top 10 Markets Q1 2022 12019
P Q Q1 2022 Q12019 Q1 2022 Q
- Q1 2022

Israel 2,620 56.6% 52.7% -61.1%
Saudi Arabia 742 12.0% 14.9% -48.1%
Iran 456 6.4% 9.2% -40.6%
Lebanon 342 7.0% 6.9% -58.9%
Jordan 269 6.2% 5.4% -63.6%
United Arab Emirates 192 2.4% 3.9% -33.6%
Qatar 125 1.1% 2.5% -7.4%
Yemen 68 1.4% 1.4% -60.2%
Syria 61 1.5% 1.2% -66.5%
Kuwait 47 1.5% 0.9% -73.1%

Others in Top 10 Q1 2019:

Iraq 15 1.3% 0.3% -90.6%
All Middle East Arrivals 4,976 100.0% 100.0% -58.2%
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During the first quarter of 2022z, Covic-19¢s impact on travel patterns seems to have
dissipated considerably with travellers more evenly distributed across age groups. Mos
notable, is the reduction in 35-50 year-olds as VFF leisure travel comes back to the fore
whilst Business¢ Travel has shrunk considerably from its height in 2021. Regiona patterns
remain asin the past, with African travellers being the youngest group out of all regions.

Age Group Distribution Q1 2019 - Q1 2022
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Spenc by international tourists has recovered this first quarter falling by only -58.4% vs.
2018 and not by as much as -82.5% ac it did in Q1 2021. Hence, spenc is showing growth of
+131.5% over Q1 2021. Total foreign direct spenc now equals ZAF 10.4 billion .

Foreign Direct Spend Q1 2018 - Q1 2022 (ZAR Billions)
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Regiona performance shows that negative growth in spenc has been the greatest amongst
Asiar and South American tourists with decline rates in the range of -78% to -8C%. Asiels
share of spenc has been therefore almost halved from 5.1% in C1 201¢ to 2.8% in G1 202Z.
African tourists ¢ spenc has been the least to decline with growth rates ranging from -48.1%.
for Africa Air and -52.2% for Africa Land, with -51.5% for Africa as a whole. Hence, Africats
share of spenc has increased by +6% points since Q1 201¢ and now stands on 36.8%. Or the
other hand, Europefs share has declined by -3.5¥% since C1 201¢ and now equals 45.8%.
Americast spenc has declined in line with the overall average (-59.1%) sc much sc that
Americast share has remained exactly the same as was the case in C1 201¢ (11.8Y%).

Foreign Direct Spend by Region Q 1 2019 & Q1 2022
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Average foreign spend has increased by +7.4% over Q1 201¢ but has decreasec over Q1 2021
by -13.6% when average spenc reached a peak of ZAF 11,80C. Clearly, the reduction over
the previous year (Q1 2021) is due to the relaxation of Covic-19 travel regulations and the
ability to travel more freely and without quarantine. Regiona averages differ greatly. Africa
has increased its average spenc by +22.5% to +23.7% whilst Europecs has declined by -13.7%.
Central and Soutt American average spenc has gone up by +68.7% over 201¢.

Average Foreign Direct Spend by Region Q 1 20196Q1 2022

. Average Spend (ZAR) % Growth
yeeln Q12019 Q12020 Q12021 Q12022 Q12019-Q12022

Africa 4,000 4,400 9,700 4,900 22.5%
Africa Land 3,400 3,900 9,500 4,200 23.5%
Africa Air 19,000 21,000 21,600 23,500 23.7%
Europe 30,000 21,600 21,100 25,900 -13.7%
Americas 24,900 22,300 22,400 29,700 19.3%
North America 26,500 23,500 23,400 29,400 10.9%
Central & S. America 19,800 19,000 18,900 33,400 68.7%
Asia 19,600 20,100 22,900 21,200 8.2%

Australasia 22,300 22,100 21,600 28,000 25.6%
Middle East 23,000 20,700 16,800 26,800 16.5%
All Arrivals 9,500 8,400 11,800 10,200 7.4%

Expenditure has declined this quarter in all categories substantially except for Medica.
Whilst Medical expenses went down by only -14.4%, and Persona Shoppinc by -51.9%, all
other categories went down by -59.3% or more. Medica expenses have come off suct a
small base, that although their share has doubled from 1.1% to 2.2% (Q1 201€ to Q1 2022),
it is still of course very small. Or the other hand, Persona Shopping. has grown from
23.7% to 30.1% (Q1 2019 to Q1 2021). Food has kept a 21% share whilst all other
expenditure shares have gone down most notably Accommodation losing 4.5% points.

Foreign Direct Spend by Type Q 1201908Q1 2022
ZAR Billions % Share % Growth

Spend Category
Q12019 Q12022 Q12019 Q1 2022 Q1 2019 - Q1 2022

Personal Shopping 6.1 3.1 23.7% 30.1% -:! -51.9%
Food 5.6 2.2 21.8% 21.2% B | cosw
Accommodation 4.6 1.4 18.2% 13.7% -: -74.1%
Other 2.8 1.1 11.0% 11.0% -j -59.3%
Transport 3.2 10 || 126% 9.5% B | ceow
Leisure 3.2 0.9 12.5% 8.9% -: -71.3%
Business Shopping 1.7 0.4 6.6% san ] 7o.0%
Medical 0.3 0.2 1.1% 2.2% [I -14.4%
All Foreign Spend 25.6 10.4 100.0% 100.0% -j -59.4%
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LENGTHO 12.MNights

Length of stay in Q1 2022 has gone up by +11.1% over C1 201¢ and by +5C.0% over G1 2021.
Length of stay now totals 12.4 nights. A similar result of 12.5 nights was achieved only in G1
2017. This result marks a more than complete recovery and return to pre-Covic-19 levels
where Length of stay averaged around 11.0 nights.

Length of Stay Q1 2018 - Q1 2022 (nights)

15 200%

100%
% Growth
Yoy
50.0%

0%
% Growth

over 2019
11.1%

-100%

Q12018 Q12019 Q12020 Q12021 Q12022
mmmm | ength of Stay 10.9 11.2 10.8 8.3 12.4
=8="7% Growth YOY 6.6% 2.5% -3.2% -23.5% 50.0%
% Growth over 2019 -25.9% 11.1%
mmm | ength of Stay  —e—% Growth YOY % Growth over 2019

Length of Stay Q 1 2022
(Bed Nights & Growth Q1 20193Q1 2022)

Middle East Europe

21.8
nights

+16.7 % up A 21.2
fromQ42019 nights

+30.5% up A
fromQ42019

e .
Asia
| +2.2%up
i fromQ42019
Americas Africa Australasia
219 | +351%up , 95 | +27%up , 217 | +142%up ,
nights | fromQ42019 nights i fromQ4 2019 nights i fromQ42019
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TOTAL - -
BED NIGH 12.Thillion

In line with length of stay, bed nights have alsc recovered but not to C1 201¢ levels. Total
bed nights amounted to 12.7 million, this being a -56.6% decline over C1 201€ but a
remarkable +301.4% over Q1 2021. In terms of regions, Europe was the most to recover, and
Asiethe least, with bed nights faling respectively by -43.4% and -78.8% over G1 201¢€.

Total Bed Nights Q1 2018 - Q1 2022 (Millions)
35 400%

29.4 29.2 % Gg%\;/t:%YOY

% Growth

over 2019
-56.6%
X
0 -100%
Q1 2018 Q1 2019 Q12020 Q12021 Q12022
mmmm Total Bed Nights 29.4 29.2 25.5 3.2 12.7
—o=7% Growth YOY 13.8% -0.5% -12.9% -87.6% 301.4%
% Growth over 2019 -89.2% -56.6%
mmm Total Bed Nights  —#=% Growth YOY % Growth over 2019

Total Bed Nights Q1 2022
(Milions, Share & Growth Q 120196Q1 2022)

Middle East Europe
0.1 million 3.9 million
Bed nights | ~2°-7 %0 down Bednights | ~43:4% down
0.6 % fromQ42019 30.7 % fromQ42019
e .
Asia
0.3 million |
Bed nights | /8.8 % down
ot 250, | fromQ42019
\ ‘e ‘ -'
\!ﬁu o
Americas Africa Australasia
0.9 million 7.3 million ! 0.2 million
Bed nights | _?3'8(%’12&’;” v Bed nights | '5?'7% 2%"1%7 Bed nights | '6f7-8%428‘1‘gnv
720 | romQ 57.8% | romQ 120 | romQ
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Overall Satisfaction by Region Q1 2022

International tourists€ satisfaction

with South Africa has improved ) 4.6
. . All Arrivals

overall this quarter and is now 4.6 4.5

out of a maximum score of 5.

Higher satisfaction levels are driven Africa

by both Land and Air African

tourists. Asiz tourists ¢ satisfaction A 4.6

) . rica Land
has also gone up but being given 4.5

their very small share of arrivals, s
their impact is extremely limited . Africa Air \M‘M
All other regions are showing lower

satisfaction levels. Most significapt Europe M64-6

amongs!t these are falls in

satisfaction levels for the Americas Americas Ms .
(-0.9), Australia (-0.7) as well as the N N 4.7
Middle Eas' (-0.5). The question a5

remains whether these lower levels Asia N 44
of satisfaction are temporarily due

to Covid-19 or whether they are due Australasia Mf‘
. N
to other circumstances at play. R N 45

Satisfaction levels by parameters Middle Eat M; W 2022
continue to show great appreciation N N 4.6 2019
for South African natural attractions

as well as accommodation solutions. Satisfaction levels for these two attributes, as well as
Customs & Immigration, are fairly consistent across all regions. However, evaluations differ
vastly regarding Safety & Security, the Friendliness of its people, Public Transportation as
well as Value for Money. Whereas Americas and Europear travellers perceive S/{s people as
very friendly (4.6-4.7), African tourists think sc to a much lessel extent (3.7-4.0).

4.6
4.5

Satisfaction Levels by Attribute & Region Q1 2022

=8—Natural Attractions

4.8
4.8
Accommodation
4.5 4.6 —d—Immigration
4.5
4.4
4.4 @ 44— 4.4 /‘
4.3 4.3
4.3\4_34___4.3 “4_3.+ Customs
4.2
=¢=Public
Transportation
3.9
=»=Friendly People
—+—Value for Money
3.6
——Safety & Security
3.4
33
All Arrivals Africa  Africa Land Africa Air Europe Americas Asia Australasia Middle East
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GEOGRA (
SPREADAL

South Africals geographic spread index (the share of tourists that travel to two or more
provinces) has gone down this first quarter to 11.6%, representing a -4.5% basis point
change from the first quarter of 2021. The longest length of stay was recorded in two out of
the three Cape provinces namely, the Western and Easterr Cape, each with a minimum of
16 nights. Most other provinces are close to the overall average 12.4 nights stay, with the
exception of the North Wesi (9.7 nights) and the Northern Cape (5.2) nights.

% Geographic Spread Q1 2018 - Q1 2022
20% 20%

16.0% 16.1%

% Growth 0%

Yoy
-4.5%

X

0% -20%

Q12018 Q1 2019 Q1 2020 Q1 2021 Q1 2022
mmm % Geographic Spread  —%—% Growth YOY

Tourist Arrivals, Spend, Bed Nights & Length of Stay by ProvinceQ 1 2022

International
Province Tourist Arrivals
(000's)
Gauteng 409,008

Foreign Spend Bednights Length of Stay

(ZAR Billions) (Millions) (Nights)

Mpumalanga 240,716 1.0 1.4 5.9
Western Cape 174,488 3.3 2.8 16.2
KwaZulu-Natal 116,911 0.8 1.3 11.1
Free State 113,278 0.3 1.2 11.1
North West 48,536 0.2 0.5 9.7
Limpopo 39,006 0.4 0.4 10.3
Eastern Cape 32,588 0.5 0.5 16.5

Northern Cape 25,496 0.1 0.1 5.2

*Changein basispoints over Q1 2021 Geographicspreadbeing the shareof tourists visiting 2 provinces or more.
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Gauteng International Tourist Arrivals Q1 2018 - Q1 2022 (000’s)
1,200 200%

% Growth YOY
154.4%

959.3

939.1

100%

735.6

600

409.0
0%

% Growth
over 2019
-56.4%

-82.9%

-100%

Q12018 Q12019 Q12020 Q12021 Q12022
= Gauteng Total 959.3 939.1 735.6 160.7 409.0
% Growth YOY -8.1% -2.1% -21.7% -78.1% 154.4%
% Growth over 2019 -82.9% -56.4%
mmm Gauteng Total % Growth YOY % Growth over 2019

Gauteng International Tourist Arrivals by Top 10 Markets Q1 2022
Gauteng Top 10 Markets Tourist Arrivals % Share Q1 % Share Q1 % Growth

Q1 2022 Q1 2022 2019 2022 Q1 2019 - Q1 2022

Zimbabwe 117,129 11.6% 28.6% 7.7%

Lesotho 49,969 15.5% 12.2% -65.6%
Mozambique 39,972 17.3% 9.8% -75.3%
UK 25,406 4.8% 6.2% -43.6%
Eswatini 23,735 5.7% 5.8% -55.3%
Malawi 20,226 4.2% 4.9% -48.9%
Botswana 19,658 6.4% 4.8% -67.1%
USA 14,735 4.0% 3.6% -60.4%
Germany 13,042 3.0% 3.2% -54.4%
Zambia 12,396 3.4% 3.0% -61.4%
All Gauteng Arrivals 409,008 100.0% 100.0% -56.4%

Share of Gauteng Tourist Arrivals by Main Purpose Q 1 2022

Business Business Personal

Gauten Holida MICE Medical Religion
9 y Traveller Shopping Shopping 9
Share Q1 2022 35.8% 11.4% 19.7% 16.2% 5.1% 0.9% 1.8% 0.3%
Basis Point

-5.50 - 0 0 0 -1.39 -1.89 0 -1.29
Change 19-22 5.5% 13.0% 13.5% 6.4% 1.3% 1.8% 0.9% 1.2%
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Mpumalanga International Tourist Arrivals Q1 2018 - Q1 2022 (000’s)

500 200%
% Growth YOY
442.7 178.3%

403.6

394.6

100%

250 240.7

0%

% Growth
over 2019

-45.6%
X

0 -100%

Q12018 Q12019 Q12020 Q12021 Q12022
= Mpumalanga Total 394.6 442.7 403.6 86.5 240.7
% Growth YOY 7.2% 12.2% -8.8% -78.6% 178.3%
% Growth over 2019 -80.5% -45.6%
mmm Mpumalanga Total % Growth YOY % Growth over 2019

Mpumalanga International Tourist Arrivals by Top 10 Markets Q1 2022
Mpumalanga Top 10 Markets Tourist Arrivals % Share Q1 % Share Q1 % Growth

Q1 2022 Q1 2022 2019 2022 Q1 2019 - Q1 2022
Mozambique 179,879 48.2% 74.7% -15.8%
Eswatini 20,532 21.0% 8.5% -77.9%
Zimbabwe 8,725 0.5% 3.6% 273.7%
Germany 5,381 4.7% 2.2% -74.1%
USA 4,905 3.7% 2.0% -69.7%
UK 3,744 3.5% 1.6% -75.9%
Lesotho 3,461 2.0% 1.4% -60.0%
Netherlands 2,294 1.9% 1.0% -73.0%
France 2,071 2.6% 0.9% -82.2%
Zambia 1,070 0.2% 0.4% -0.5%
Others in Top 10 Q1 2019:

Canada 387 0.9% 0.2% -90.3%

Brazil 181 1.1% 0.1% -96.2%
All Mpumalanga Arrivals 240,716 100.0% 100.0% -45.6%

Share of Mpumalanga Tourist Arrivals by Main Purpose Q 1 2022

Mpumalanga VFR Holiday Business - Business MICE Personal Medical Religion

Traveller Shopping Shopping

Share Q1 2022 BRI 14.1% 3.6% 9.7% 0.4% 11.9% 2.3% 0.1%

Basis Point

-3.69 - 0 0 0 -0.49 0 0 -0.99
Change 19-22 3.6% 17.2% 2.8% 8.6% 0.4% 9.2% 1.6% 0.9%
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Western Cape International Tourist Arrivals Q1 2018 - Q1 2022 (000’s)
600 200%
% Growth YOY
195.3%

524.6

487.7

389.9 1005

300

174.5 0%

% Growth

over 2019
-64.2%
59.1 [ ]
0 SRRV -100%

Q12018 Q12019 Q12020 Q12021 Q12022

mmm \Western Cape Total 524.6 487.7 389.9 59.1 174.5
% Growth YOY 11.1% -7.0% -20.0% -84.8% 195.3%

% Growth over 2019 -87.9% -64.2%

mmm Western Cape Total % Growth YOY % Growth over 2019

Western Cape International Tourist Arrivals by Top 10 Markets Q1 2022
Western Cape Top 10 Markets Tourist Arrivals % Share Q1 % Share Q1 % Growth

Q1 2022 Q1 2022 2019 2022 Q1 2019 - Q1 2022
UK 35,019 18.1% 20.1% -60.4%
Germany 25,967 14.5% 14.9% -63.4%
Namibia 16,220 4.4% 9.3% -24.3%
USA 15,272 9.3% 8.8% -66.2%
Netherlands 10,612 4.6% 6.1% -52.5%
France 7,389 5.8% 4.2% -73.9%
Lesotho 7,032 1.2% 4.0% 24.8%
Switzerland 5,328 2.3% 3.1% -53.4%
Zimbabwe 4,406 2.0% 2.5% -54.1%
Belgium 3,341 1.7% 1.9% -58.8%
Others in Top 10 Q1 2019:
Canada 3,009 2.5% 1.7% -74.8%
Sweden 2,219 2.4% 1.3% -80.7%
Brazil 849 2.6% 0.5% -93.3%
China including Hong Kong 643 2.4% 0.4% -94.6%
All Western Cape Arrivals 174,488 100.0% 100.0% -64.2%

Share of Western Cape Tourist Arrivals by Main Purpose Q 1 2022

Business Business Personal

Western Cape VFR Holida MICE Medical Religion
P y Traveller Shopping Shopping 9
Share Q1 2022 48.2% 3.8% 0.3% 6.5% 0.1% 0.8% 0.1%
Basis Point 157% BELOZ  02%  -1.0%  1.2% 0.0% 05%  -0.1%

Change 19-22
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KwaZulu-Natal International Tourist Arrivals Q1 2018 - Q1 2022 (000’s)

250 200%
207.3
205.6 % Growth YOY
129.0%
176.7

100%

125 116.9

o/
5.5% 0.8%
-14.7% 0%
% Growth
over 2019
-43.6%
| 4
-75.4%

° Q12018 Q12019 Q1 2020 Q1 2021 Q12022 +100%

mmmm KwaZulu-Natal Total 205.6 207.3 176.7 51.1 116.9

% Growth YOY 5.5% 0.8% -14.7% -71.1% 129.0%

% Growth over 2019 -75.4% -43.6%

mmm KwaZulu-Natal Total % Growth YOY % Growth over 2019

KwaZulu-Natal International Tourist Arrivals by Top 10 Markets Q1 2022
KwaZulu-Natal Top 10 Markets Tourist Arrivals % Share Q1 % Share Q1 % Growth

Q1 2022 Q1 2022 2019 2022 Q1 2019 - Q1 2022
Zimbabwe 35,813 4.5% 30.6% 288.0%
Eswatini 23,509 34.9% 20.1% -67.5%
Zambia 13,655 1.9% 11.7% 247.3%
UK 9,985 7.5% 8.5% -35.9%
Lesotho 5,422 4.1% 4.6% -36.4%
Germany 4,158 6.7% 3.6% -69.9%
USA 3,373 4.7% 2.9% -65.5%
Mozambique 1,807 1.6% 1.5% -44.4%
France 1,412 3.8% 1.2% -82.3%
India 1,340 1.3% 1.1% -50.4%
Others in Top 10 Q1 2019:
Botswana 1,227 4.3% 1.0% -86.1%
Netherlands 1,199 2.6% 1.0% -77.6%
Australia 1,106 2.1% 0.9% -75.0%
All KwaZulu-Natal Arrivals 116,911 100.0% 100.0% -43.6%

Share of KwaZulu -Natal Tourist Arrivals by Main Purpose Q 1 2022

(EVATITENE ] VFR Holiday Business Busmgss MICE Personal Medical Religion
Traveller Shopping Shopping

Share Q1 2022 FRZEel) 27.3% 22.4% 2.1% 0.8% 0.2% 1.2%

Basis Point

. 9 0 0
Change 19-22 19.5% 24.0% 17.5%

-2.0% -0.9% 0.0% -0.8%
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Free State International Tourist Arrivals Q1 2018 - Q1 2022 (000’s)

450 200%
% Growth YOY
184.9%

375.3

293.1 100%

280.8

225

0%
113.3

% Growth
over 2019

39.8 X .
-59.7%
|
0 S -100%

Q12018 Q12019 Q12020 Q12021 Q12022

N Free State Total 375.3 280.8 293.1 39.8 113.3
% Growth YOY 5.4% -25.2% 4.3% -86.4% 184.9%

% Growth over 2019 -85.8% -59.7%

mmm Free State Total % Growth YOY % Growth over 2019

Free State International Tourist Arrivals by Top 10 Markets Q1 2022

Free State Top 10 Markets Tourist Arrivals % Share Q1 % Share Q1 % Growth
Q1 2022 Q1 2022 2019 2022 Q1 2019 - Q1 2022
Lesotho 102,513 90.7% 90.5% -59.7%
Botswana 2,207 1.8% 1.9% -57.3%
Eswatini 1,199 0.2% 1.1% 151.3%
Zimbabwe 1,134 0.6% 1.0% -37.6%
UK 1,072 0.8% 0.9% -50.1%
USA 1,002 0.6% 0.9% -42.3%
Mozambique 598 0.0% 0.5% 446.0%
Namibia 499 0.3% 0.4% -45.7%
Germany 485 1.0% 0.4% -83.3%
Netherlands 394 0.4% 0.3% -68.6%
Others in Top 10 Q1 2019:

Australia 215 0.3% 0.2% -76.8%

Malawi 0 0.5% 0.0% -100.0%

China including Hong Kong 0 0.5% 0.0% -100.0%
All Free State Arrivals 113,278 100.0% 100.0% -59.7%

Share of Free State Tourist Arrivals by Main Purpose Q 1 2022

Business Business Personal

Free State VFR Holida MICE Medical Religion
y Traveller Shopping Shopping 9
Share Q1 2022 58.0% 2.4% 2.6% 2.7% 0.4% 1.0% 1.3% 1.4%
Basis Point
-18.0% -1.9% 2.2% 1.0% 0.0% -7.4% 1.2% 0.2%

Change 19-22
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North West International Tourist Arrivals Q1 2018 - Q1 2022 (000’s)

220

193.1

151.7

125.0

20.4

0

“ -68.0%
-83.7%

200%

% Growth YOY
137.8%

100%

0%

% Growth
over 2019
N

-100%

g
7o

Q12018 Q12019 Q12020 Q12021 Q12022
mmm North West Total 193.1 151.7 125.0 20.4 48.5
% Growth YOY 7.6% -21.4% -17.6% -83.7% 137.8
% Growth over 2019 -86.5% -68.0%
mmm North West Total % Growth YOY % Growth over 2019

North West International Tourist Arrivals by Top 10 Markets Q1 2022

North West Top 10 Markets Tourist Arrivals % Share Q1 % Share Q1 % Growth
Q1 2022 Q1 2022 2019 2022 Q1 2019 - Q1 2022
Botswana 15,120 38.7% 31.2% -74.2%
Lesotho 13,425 20.4% 27.7% -56.7%
Zimbabwe 6,297 4.8% 13.0% -13.9%
UK 1,723 4.1% 3.6% -72.4%
Germany 1,642 2.5% 3.4% -56.4%
USA 1,544 3.2% 3.2% -68.7%
Namibia 1,366 1.9% 2.8% -52.7%
Mozambique 1,191 5.6% 2.5% -86.0%
Eswatini 1,011 1.5% 2.1% -54.7%
Netherlands 487 0.8% 1.0% -58.2%
Others in Top 10 Q1 2019:

India 113 1.7% 0.2% -95.7%

China including Hong Kong 27 1.5% 0.1% -98.8%
All North West Arrivals 48,536 100.0% 100.0% -68.0%

Share of North West Tourist Arrivals by Main Purpose Q 1 2022

North West Holiday Business - Business MICE Personal Medical

Traveller Shopping Shopping

Share Q1 2022 EReieRL) 13.1% 16.9% 13.1% 1.8% 0.4% 2.1%

Basis Point

-9.29 0 A 6w 0 o .
Change 19-22 e 12.7% 1.0% 1.4% 1.6% 1.8%

Hrought o you by M#WTW Tourism Performance Report | January -March 2022

Religion

1.4%

0.9%

41




.,
MR o -oushio- W)

Limpopo International Tourist Arrivals Q1 2018 - Q1 2022 (000’s)
700 200%

589.3 602.8 586.3
% Growth YOY
86.5% 100%
350
2T 2.7%
0%
% Growth
over 2019
39.0 -93.5%
20.9
. e MW
Q12018 Q12019 Q12020 Q12021 Q12022
. | impopo Total 589.3 602.8 586.3 20.9 39.0
% Growth YOY 29.9% 2.3% -2.7% -96.4% 86.5%
% Growth over 2019 -96.5% -93.5%
mmm Limpopo Total % Growth YOY % Growth over 2019

Limpopo International Tourist Arrivals by Top 10 Markets Q1 2022

Limpopo Top 10 Markets Tourist Arrivals % Share Q1 % Share Q1 % Growth
Q1 2022 Q1 2022 2019 2022 Q12019 - Q1 2022
Zimbabwe 13,452 86.1% 34.5% -97.4%
Botswana 6,098 5.2% 15.6% -80.4%
UK 2,792 0.9% 7.2% -48.9%
USA 2,649 1.0% 6.8% -56.5%
Germany 2,517 1.0% 6.5% -57.9%
Mozambique 2,111 0.6% 5.4% -39.1%
Eswatini 1,130 0.2% 2.9% 18.5%
Netherlands 1,078 0.4% 2.8% -55.9%
France 827 0.5% 2.1% -74.0%
Denmark 699 0.3% 1.8% -55.3%
Others in Top 10 Q1 2019:

Malawi 403 0.5% 1.0% -86.3%

Sweden 189 0.3% 0.5% -89.7%
All Limpopo Arrivals 39,006 100.0% 100.0% -93.5%

Share of Limpopo Tourist Arrivals by Main Purpose Q 1 2022

: : Business Business Personal : -
L VFR Holid MICE Medical Rel
'MPopo olaay Traveller Shopping Shopping edica eligion

Share Q1 2022 [EEWLMUIVIAN 198% IR  2.5% 1.0% 0.7% 0.4%
Basis Point 115%  11.4% | 192% @ 4.1% 2.2% 03%  -1.4%
Change 19-22 ' ' : ’ ’ ' '
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Eastern Cape International Tourist Arrivals Q1 2018 - Q1 2022 (000’s)

160 200%

% Growth YOY

152.2%
127.4
112.8
100.5 100%
80
0%
32.6
% Growth
12.9 uver.2019
m -71 .1%
0 Q12018 Q12019 Q12020 Q12021 Q12022 +100%
N Fastern Cape Total 127.4 112.8 100.5 12.9 32.6
% Growth YOY 22.9% -11.4% -10.9% -87.1% 152.2%
% Growth over 2019 -88.5% -71.1%
mmm Eastern Cape Total % Growth YOY % Growth over 2019

Eastern Cape International Tourist Arrivals by Top 10 Markets Q1 2022
Eastern Cape Top 10 Markets Tourist Arrivals % Share Q1 % Share Q1 % Growth

Q1 2022 Q1 2022 2019 2022 Q1 2019 - Q1 2022
Germany 5,845 21.2% 17.9% -75.6%
UK 5,764 16.3% 17.7% -68.7%
USA 2,969 6.3% 9.1% -58.0%
Netherlands 2,245 5.8% 6.9% -65.9%
Zimbabwe 1,667 1.4% 5.1% 1.9%
Lesotho 1,312 1.9% 4.0% -39.1%
Switzerland 1,103 2.7% 3.4% -64.3%
France 949 4.1% 2.9% -79.4%
Belgium 867 2.1% 2.7% -63.2%
Eswatini 835 0.0% 2.6% n/a
Others in Top 10 Q1 2019:

Canada 605 2.4% 1.9% -77.3%

Australia 437 2.9% 1.3% -86.9%

Brazil 157 3.1% 0.5% -95.5%

China including Hong Kong 114 2.9% 0.3% -96.5%
All Eastern Cape Arrivals 32,588 100.0% 100.0% -71.1%

Share of Eastern Cape Tourist Arrivals by Main Purpose Q 1 2022

Business Business Personal

Eastern Cape VER  Holiday . veller Shopping Shopping

Medical Religion

Share Q1 2022 ERetefel) 40.3% 6.7% 0.7% 4.9% 0.1% 0.1% 0.5%

Basis Point

0, - 0, 0, o 0, 0, 0 0, . 0
Change 19-22 17.6% 23.9% 3.2% 0.6% 2.6% 0.1% 0.0% 0.2%
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Northern Cape International Tourist Arrivals Q1 2018 - Q1 2022 (000’s)

40 200%

28.4

25.5 100%

% Growth
Yoy
50.9%

% Growth
over 2019 0%
28.1%

0 -100%

Q12018 Q12019 Q12020 Q12021 Q12022
mmmm Northern Cape Total 28.4 19.9 35.5 16.9 25.5
% Growth YOY 19.1% -30.0% 78.2% -52.4% 50.9%
% Growth over 2019 -15.1% 28.1%
mmm Northern Cape Total % Growth YOY % Growth over 2019

Northern Cape International Tourist Arrivals by Top 10 Markets Q1 2022
Northern Cape Top 10 Markets Tourist Arrivals % Share Q1 % Share Q1 % Growth

Q1 2022 Q1 2022 2019 2022 Q1 2019 - Q1 2022
Namibia 18,891 34.8% 74.1% 172.5%
Lesotho 2,413 15.5% 9.5% -21.9%
Germany 669 8.6% 2.6% -60.9%
USA 652 4.9% 2.6% -33.6%
Netherlands 442 2.5% 1.7% -10.3%
UK 379 7.6% 1.5% -75.1%
Denmark 194 0.3% 0.8% 213.3%
Belgium 147 0.3% 0.6% 147.6%
Spain 132 0.3% 0.5% 119.6%
Switzerland 118 2.0% 0.5% -70.1%
Others in Top 10 Q1 2019:

Botswana 103 4.3% 0.4% -87.9%

France 88 2.6% 0.3% -82.9%

Brazil 47 1.8% 0.2% -86.7%
All Northern Cape Arrivals 25,496 100.0% 100.0% 28.1%

Share of Northern Cape Tourist Arrivals by Main Purpose Q 1 2022

Northern Cape VFR Holiday Business  Business MICE Personal Medical Religion

Traveller Shopping Shopping

Share Q1 2022 ERE{0RL) 16.1% 14.0% 0.5% 2.8% 0.0% 3.0% 0.5%

Basis Point
0, 0, _ 0, 0 0 3
Change 19-22 2.1% 7.9% 4.9% 1.0% - 3.0% 0.5%
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Bl SUMMARY OF KEY FINDINGS

In the 1st quarter of 2022 Overnight domestic tourism The duration of
there were generated a total of domeStiC tripS
6.2 million -

_ was 3.4 nights,
overnig ht meaning a decline of -11.6%

: : VS. 2019

domestic trips. o
This is +28.2% more than the ~ representing an increase of Higher trip numbers, coupled
number of trips in Q 1 2019. +130.9% over QL 2019. with a longer stay, resulted
Domestic trips continue to be ) 21 O
mainly for VFR (48.3%) and These higher spend numbers, in a total of o
Holiday (27.1%) purposes coupled with a much lower 1
although VFR has yet to increase in trips, have come m|”|0n bed

recover fully to its Q 12019 to mean a +80.5% increase in nlg htS, constituting a
levels (63.5%). However,
almost the same amount of
trips were travelled for VFR
in Q1 2022 as in Q1 2019.

over Q4 2019
to equal

This first quarter, domestic trips have recovered tremendously reaching 6.2 million trips,
meaning growth of +28.2% over Q1 201¢ and +131.2% over Q1 2021. Domestic trips continue
to be mainly for VFF (48.3%) and Holiday (27.1%) purposes although VFF has yet to recover
fully to its Q1 2019 levels (63.5%). Holidays on the other hand, have overtaken C1 2019
levels by +4.6% basis points. The share of VFF trips (48.3%) is much lower than in C1 2018
(63.5%) but in absolute terms, almost the same amount of trips were travelled for VFF in C1
2022 asin Q1 201¢.

Q1 2022 alsc saw a marked increase in the number of domestic tourists (+27.5% over G1
2019). The number of domestic tourists amounted to 5.9 million, with this figure being
+122.4% greater than Q1 2021. The recovery is alsc evident when compared to C1 2021¢s
decline of -42.7% over Q1 201€. The average number of trips per tourist remains very similar
to previous years (0.9).

Domestic spend has seer phenomenal growth this quarter, rising by +13C.9 over C1 201€ and
by +134.4% over Q1 2021. In line with the growth in spend, comes an increase in average
spenc which now equals ZAF 3,05C. This result is higher by only +1.3% from C1 2021 when
average spenc was ZAF 3,010, but has almost doubled the C1 201¢ result (ZAF 1,69C).

This quarter, almost all provinces registered growth in trip origination when compared to C1
201S. Most remarkable is the growth in trips originating from the North Wesi (+35€.4%),
KwaZulu-Natal (+317.2%), the Easterr Cape (+22C.6%) as well as the Western Cape
(+152.4%). KwaZul.-Natal now tops the list with 1.6 milion domestic trips.

This first quarter, the Eastern Cape alsc shows great growth as a destination (+402.5%), and
so do the Northern Cape (+271.3%), Mpumalange (+234.4%), as well as KwaZul-Natal
(+165.7%). KwaZulu-Natal, having suffered lossesin Q3 and G4 of 2021 due to the July riots,
is now top of the destination list with an astounding 2.2 million trips. Seconc to KZN is only
Gauteng with 1.3 million trips, most other provinces receiving around 0.5-0.7 million trips.
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DOMESTIC 6.2anillion \ +28.2 4

®
BED NIGH 21.0nillion \ +13.%0 4

3.4ights -11.60 7

*©
LENGTH OF |I'1i

DAYTRIP@ 35./illion ‘ +1.00 4
DAY TRIP S@ ZAB4_:B3||_|_|O|\* +22.% 4
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Domestic trips have recovered tremendously reaching 6.2 million trips, meaning growth of
+28.2% over Q1 201¢ and +131.2% over Q1 2021. This growth alsc compares very well with
Q1 2021¢s drop of -44.5% over Q1 201€. Domestic trips continue to be mainly for VFF (48.3%)
and Holiday (27.1%) purposes although VFF has yet to recover fully to its C1 201€ levels
(63.5%). Holidays on the other hand, have overtaken Q1 201¢ levels by +4.6% basis points.
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