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Muco Guesthouse ready for Meetings Africa Debut

It’s all systems go for Meetings Africa 2023 and exhibitors and buyers
alike are counting down to the big day when they’ll have the opportunity
to network and collaborate toward unlocking the continent’s success.
One of those is Johannesburg-based, Muco Guesthouse, which will be
exhibiting its product for the first time at this gathering.

Muco Guesthouse Director, Alice Rubeya Quilliard, says she’s excited
because Meetings Africa will present her with an opportunity to build the
necessary relations and market her guesthouse.

“I would like to meet new clients - individuals, corporates and tourists -
to build up a good database. | strongly believe that it will boost our
business,” she says excitedly.

What can light up your face better than being greeted and welcomed in
the language you know? Well, at Muco multilingualism comes as part of
the package, starting with the guest house’s name. Muco is a
Kinyarwanda word for light and Quilliard says her establishment wants to
light up its guests’ stay in the same manner.

“Our staff speaks English, French, Swahili, Kirundi (Kinyarwanda), and
Zulu,” she says.

Muco has got two guest houses situated on the same street and both of-
fer the same service and same facilities. Its decor is a mixture of vintage
and African classics using natural materials.

With the guest house being just 25 minutes away from O.R Tambo Inter-
national Airport and 35 minutes away from Lanseria International Airport,
it’s well situated for easier access to the business meeting venues of
Johannesburg.

Muco Guest House offers business facilities, such as a small office to work
from with an internet ADSL cable to backup wifi.

And Muco’s hopes for Meetings Africa? Quilliard explains:

“I would like to tell the buyers that we are here to stay, we are one of the
best guest houses in terms of service, amenities offered, position,
security, affordability etc. South Africa is still one of the best countries to
visit, South Africa has got lots to offer”.
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Return of the Makhelwane Festival: “Soweto through the eyes of the locals”, 27 - 29 January

The popular Makhelwane Festival is once again presented by the creatives at LoCrate Market with the aim of connecting neighbours and com- I
munities through local small and medium enterprises and entrepreneurs. “Makhelwane” is a Zulu term that refers to one’s neighbour, but in Afri-
can culture, the term is deeper than that - it refers to a community. ‘

It will run from January 27th at Thesis Lifestyle, 173 Machaba Dr, Mofolo Village, Soweto with business talks and a night market experience, and

on the 27th & 28th the actual festival will take place at Poka Street in Orlando west. The opening event on January 27 introduces the festival SOUTH AFRICAN TOURISM
and its partners and sponsors - Gauteng Tourism Authority, Joburg Tourism Company, and Jagermeister — and provides a road map of what to
expect from the festival with beautiful live performances and a number of local DJs.

LoCrate (short for Local Creatives) was born out of the need for young black creatives to develop local platforms to assist them to grow sustain-
able business trade.

AWORD FROM THE ACTING CEO
The festival is a subsidiary initiative for township products, where LoCrate aims to develop and drive township tourism; to further create sustain-

able platforms for young creatives and entrepreneurs across Gauteng. The festival looks beyond domestic tourism, but the idea is to encourage

. . . . . WORLD CULINARY AWARDS ACCOLADE
visitation from people outside of Gauteng and South Africa.

This year the festival will incorporate: a food carnival, music fest, arts and crafts, a movie screening, street dining and bubbly garden, exhibitions, MUCO GUEST HOUSE
entertainment for kids as well as a market run entirely by children and a series of business talks.

. . . « . ” PROVINCIAL PARTNERS SHOWCASE SOUTH AFRICA
Makhelwane invites you to enjoy a “first-hand experience of Soweto.

Visit www.makhelwanefest.co.za for tickets or buy at the venue. This is a # GPFestiveSummer-powered event in partnership with Gauteng Tour- RETURN OF THE MAKHELWANE FESTIVAL
ism and the City of Joburg
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