SOUTH AFRICAN TOURISM

DIGITAL CHANNEL MANAGER - THE FUTURE OF TOURISM MARKETING

South African Tourism is seeking a visionary Digital Channel Manager to lead the evolution
of our digital ecosystem and position South Africa as Africa’s most innovative, connected and
inspiring destination. This role is ideal for a digital leader who thrives on leveraging data,
technology, and storytelling to inspire travellers and convert awareness into measurable
bookings across web, social platforms, and the South African Tourism Traveller App.

Purpose of the Role

The Digital Channel Manager will shape, execute, and scale South African Tourism’s digital
marketing and app strategies to drive measurable brand growth, audience engagement, and
lead conversions. This role goes beyond channel management; it’s about building an
innovative, data-driven, future-proof digital ecosystem that connects travellers to
unforgettable South African experiences and inspires them to say: “South Africa is next on
my travel list.”

This position reports directly to the General Manager: Brand and Marketing and works in
close collaboration with cross-functional teams, tourism partners, technology providers, and
agencies to deliver integrated, high-impact digital marketing campaigns.

Key Responsibilities

¢ Lead the digital ecosystem: Oversee SA Tourism’s owned digital platforms, including
website, social media platforms, and the South African Tourism App, ensuring a
seamless, world-class user experience.

e App growth & engagement:

o Lead app marketing and growth strategies (organic and paid).

o Drive acquisition, retention, and engagement through personalised content,
push notifications, loyalty features, and gamification.

o Integrate app journeys into broader campaign strategies.

¢ Innovation & technology adoption: Identify and integrate emerging technologies
(e.g., Al personalisation, predictive targeting, automation) to enhance user journeys
across app, web, and social media.

o Data intelligence & reporting:

o Develop advanced analytics frameworks.
o Track and optimise performance across all channels in real time.
o Translate insights into actionable campaign decisions.

e Channel strategy: Execute holistic strategies for SEO, SEM, display, paid social,
influencer amplification, and app promotion to deliver against KPIs.

o Performance marketing: Partner with media and creative agencies to design data-
driven campaigns that maximise ROl and increase travel conversions.

o Digital experience: Work with UX, product, content, and brand teams to deliver
personalised, high-impact experiences across all touchpoints.

¢ Trend leadership: Monitor mobile and digital engagement trends, emerging platform
innovations, and shifting traveller behaviour to keep South African Tourism at the
forefront of digital destination marketing.

o Stakeholder alignment: Collaborate with internal business units, tourism partners,
and technology providers to build and execute a coherent digital roadmap with the
app at its core.

e Strategic advisory: Provide leadership teams with clear performance dashboards,
campaign reports, and insights to inform investment and innovation decisions.
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Required Skills & Competencies

Demonstrated expertise in digital strategy, performance marketing, and mobile/app
growth.

Proven ability to develop and manage data-driven acquisition and retention
strategies.

Deep knowledge of analytics, data visualisation, attribution modelling, and
conversion optimisation.

Experience integrating and managing marketing technology platforms (GA4, CRM,
SEO/SEM tools, paid media dashboards).

Strong stakeholder engagement and storytelling skills, with the ability to translate
data into strategic action.

Experience leading or mentoring teams/agencies.

A growth mindset focused on innovation and measurable outcomes, driven by
curiosity, innovation, and a commitment to impact.

Minimum Qualifications & Experience

IMM/Bachelor’s degree in Marketing, Communications, Digital Media, or related field.
Minimum 5 years’ proven experience in digital marketing and strategy development.
Demonstrable track record in app marketing and mobile growth.

Experience with media planning, performance optimisation, and analytics.
Experience in tourism, travel, or global consumer brands is advantageous.

Proven ability to deliver measurable growth across multiple digital touchpoints.

Knowledge and understanding of:

Understanding of government policies, strategic priorities, and compliance
frameworks (PFMA, Public Service Act, Treasury Regulations)

Tourism industry and Marketing and Advertising principles and standards
Performance monitoring, evaluation and reporting frameworks, systems and
processes

Knowledge of national legislation related to communication and information
management

Awareness of public service systems and reporting structures.

Detailed CV to be sent to: brandmarketing@southafrica.net
Closing date: 7 November 2025

South African Tourism is an equal opportunity employer. We encourage applications from
individuals passionate about shaping South Africa's global image through compelling
storytelling, digital innovation, and stakeholder engagement. Your role will be
instrumental in this mission.

Important note:

Due to the large volume of correspondence, we anticipate receiving, only shortlisted
candidates will be contacted. Should you not have heard from us, four weeks after the
closing date, kindly consider your application unsuccessful. Please note that we will not
be able to provide individual feedback due to the volume of applications. No late
applications will be accepted.

South African Tourism Bojanala House, 90 Protea Road, Chislehurston, 2196, Private Bag X10012, Sandton, 2146, Gauteng, South Africa Telephone +27 11 895 3000 Fax +27 11 895 3001
Email info@southafrica.net Visit us at www.southafrica.net
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